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There’s a small garage in Las Vegas with a 
giant reputation in the Porsche community. For 
more than 46 years, Carl’s Place has cared for all 
models of Porsches, repairing and restoring them 
for racing and every day driving.

Tony Mazzagatti, Ramon Montez, and the team at 
Carl’s Place give Porsches the love they deserve!

Ramon, the General Manager and German 
Automobile fanatic uses keen business acumen 
and meticulous eye for detail to keep Porsche 
owners happy. Ramon’s dedication to customer 
satisfaction and loyalty keeps the shop running 
on all cylinders. Jobs get done right the first time, 

get out on time (mostly), and keep new and classic Porsches on the road.

Tony, “Professor Porsche”, is the owner, Porsche expert mechanic, 
and race car driver. Tony spent years working with race car driver 
Carl Young, the founder of “Carl’s Place.” Today, Tony is the “Human 
Wikipedia” of Porsche and the heartbeat of the shop. When he’s not 
restoring a customer’s Porsche, he’s tuning his 911 and 944 for racing.

Mechanics Gary, Blake, and Brant round out the crew along with the 
resident dogs, Cricket and Thunder. Porsche experts in their own 
right, the guys do the heavy lifting, and keep Ramon and Tony on 
their toes.

Customers make Carl’s Place the Mecca of Porsche repairs in Las 
Vegas. Private owners, race car drivers, and celebrity customers all 
come to Carl’s place to keep their Porsches pristine and performance 
perfect.

MEDIA:   30-minute television show 
DISTRIBUTION:  MotorTrend Cable TV Network 
AUDIENCE:  Men 18-54 
SEGMENTS:  Porsche owners and enthusiasts, mechanics, car collectors,  
   and exotic car owners 
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Overview
The 900 Series” is produced by “900 Series Motorsports, Inc., dba 
Carl’s Place” for MotorTrend TV (formerly Velocity), one of the 
Discovery Network family of networks. 900 Motorsports, Inc. has 
been servicing the Porsche community for over 46 years.

The principal shooting location is in the heart of Las Vegas, less 
than five minutes from the famous Las Vegas Strip. 

The Show
The 900 Series TV show will be dedicated exclusively to Porsche automobiles, their owners, 
and Porsche culture. The extensive history and racing heritage will attract and satisfy viewers 

as they learn about Porsches from the origins of the “air-cooled 
wonder” through current versions of today.

The show’s content will feature repairs, maintenance, engine 
rebuilding, consulting, interviews, Porsche events and day to day 
operations of Carl’s Place. Viewers will also be introduced to the 
company charity, “Operation Homefront”, as well as charities 
supported by the many regions of the national Porsche Club of 
America (PCA.org).

TV Audience-Market Segment
“The 900 Series” audience will appeal to Porsche owners and enthusiasts, as well as automobile 
enthusiasts, collectors, historians, and sportscar owners of all brands. The Porsche Club of 
America (PCA), boasts over 200,000 members making it the largest single marque car club in 
the world.

Program Summary



Distribution
“The 900 Series” will debut on MotorTrend TV in April of 2020. MotorTrend 
Group is the largest automotive media company in the world. Comprised 
of iconic brands, MTG is the top digital and social destination for auto 
enthusiasts, plus the only linear network and OTT platform dedicated entirely 
to automotive content.

With a monthly audience of 26 million across web, TV, and print, and 110 
million social followers, culminating in 2 billion monthly content views 
across all platforms, the company encompasses television’s #1 network for 
automotive superfans, and with the MotorTrend app, the only auto-dedicated 
subscription video-on-demand service.

MotorTrend TV is available in over 73 million homes with ratings among the top 60 Cable 
networks. Over 51% of the viewers are between the ages of 35-54, 25% are 18-34. Viewership is 
90% male.

Competition
While car-focused shows are available on many Cable networks, 
there is no show dedicated to a single brand, and none that 
showcase the exotic Porsche family of vehicles. A variety of the 
automotive shows in distribution today are largely “hot rod” 
modifications or restorations.

“The 900 Series” will attract a loyal audience and stand out from 
the other titles through establishing the niche of the Porsche 
brand, old and new.

Opportunity
The Porsche automobile has a rich history beginning in 1948 
with the production of the first Porsche. Today, over 70% of all 
Porsches made are still on the road. The original air-cooled 356, 

911, 912, and 914 have become highly prized and sought-after collector and investment vehicles. 
“Rennsport Reunion VI” is a Porsche Cars North America major event held every three years, 
and in 2018, reported daily attendance of over 100,000 people per day.

True to the evolution of the brand, Porsche broadened the brand appeal when they entered 
the SUV and sedan market with the release of the Cayenne, Macan, and Panamera models. 
Today, Porsche is a leader in the development of electric 
and hybrid vehicles, which is reflected by their win at the 
“24 Hours of Le Mans” with the 919, their hybrid racecar.

Porsche has won at Le Mans more than any other car 
manufacturer in history. There is no other manufacturer 
with more brand recognition than Porsche, even among 
the non-Porsche audience.



Cast

Tony Mazzagatti – Owner of “900 Series Motorsports, Inc., dba Carl’s Place” 
since 2005, Tony has owned more than 35 Porsches. He purchased his first 
Porsche in 1967, a 1961 356. He’s been restoring and racing Porsches for more 
than 45 years.

Ramon Montez – General Manager and future partner/owner of Carl’s Place, 
Ramon is an avowed car junkie, having owned iconic vehicles such as, Mercedes 
Benz, BMWs, Corvettes, street rods, motorcycles, and after finally seeing the 
light, he now owns his third Porsche.

Gary Stanton – A Master Mechanic and Technician, Gary has been at Carl’s 
Place for over 20 years. He was hired by the original owner, Carl Young. He 
has worked on Porsches for over 40 years, and owned several himself. A true 
professional and all-around great guy, Gary is accompanied to work every day 
by his standard Poodle, “Thunder” or “George”, the Dachshund.

Brant Caulley – A U.S. Army veteran who served two tours in Iraq and 
Afghanistan, Brant currently owns four Porsches and five motorcycles, one of 
which he races. He’s been working on Porsches for 24 years with eight of those 
years being at Carl’s Place. Brant also is accompanied to work by his rescue 
dog, “Cricket.”

Blake Montez – Nicknamed, “The Natural”, Blake has the garage culture in his 
blood with two uncles and three cousins who are all foreign auto mechanics. 
Blake began working on Mercedes Benz and BMW in 2006, but was introduced 
to Porsches in 2008, which became his love. The youngest member of the crew, 
he is well versed in the newer “water-cooled” Porsches. The crew is planning 
an intervention to get him away from driving his Mercedes and into owning his 
first Porsche!
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